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Constitutional Dimensions of Consumer 
Protection in India: Ensuring Rights and 

Welfare 

ABSTRACT 

Consumer protection has become a crucial aspect of governance in 
modern democratic welfare states. In India, the Constitution does 
not explicitly recognize consumer rights; however, various 
constitutional provisions collectively establish a strong foundation 
for protecting consumers against exploitation, unsafe products, 
deficient services, and unfair trade practices. The constitutional 
vision of social justice, equality, dignity, public health, and welfare 
has significantly influenced the development of consumer 
jurisprudence in India. The enactment of the Consumer Protection 
Act, 1986 and its replacement by the Consumer Protection Act, 
2019 reflect the state's commitment to safeguarding consumer 
interests in a rapidly evolving marketplace. Judicial interpretation 
has further expanded consumer rights by linking them with 
fundamental rights guaranteed under the Constitution. The 
emergence of e-commerce, digital transactions, and data-driven 
markets has introduced new challenges requiring innovative legal 
and regulatory responses. This paper examines the constitutional 
foundations of consumer protection in India, analyzes relevant 
constitutional provisions, evaluates judicial contributions, and 
assesses contemporary challenges in ensuring consumer welfare. 
The study argues that consumer protection is not merely a 
statutory objective but a constitutional obligation flowing from the 
broader commitment to social and economic justice. 

KEYWORDS 

Consumer Protection, Constitution of India, Consumer Rights, 
Welfare State, Social Justice 

I. INTRODUCTION 

Consumer protection has emerged as one of the most significant aspects 
of governance in contemporary societies. Every individual participates 
in economic activities as a consumer of goods or services. In an 
increasingly market-oriented economy, consumers are often exposed to 
risks arising from defective products, misleading advertisements, unfair 
trade practices, monopolistic tendencies, and deficiencies in services. The 
imbalance of bargaining power between producers and consumers 
necessitates legal intervention to ensure fairness and accountability. 
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Historically, commercial transactions were governed by the principle of 
caveat emptor or "let the buyer beware." This doctrine placed the burden 
upon consumers to exercise caution while purchasing goods and 
services. However, industrialization, technological advancements, 
globalization, and mass production significantly altered market 
dynamics. Modern consumers frequently lack the technical knowledge 
required to assess product quality, safety, and performance. 
Consequently, the state assumed an active role in protecting consumer 
interests through legislative and regulatory measures.¹ 

The Constitution of India provides the normative framework for 
consumer protection. Although consumers are not specifically 
mentioned as a separate category under the Constitution, several 
constitutional provisions directly and indirectly contribute to the 
protection of consumer rights. Fundamental Rights, Directive Principles 
of State Policy, and Fundamental Duties collectively create a 
constitutional environment that promotes consumer welfare. 

Consumer protection gained statutory recognition through the 
Consumer Protection Act, 1986, which established a comprehensive 
mechanism for consumer dispute resolution. Subsequently, the 
Consumer Protection Act, 2019 introduced modern reforms to address 
contemporary challenges posed by digital commerce and globalization. 
These developments demonstrate the growing recognition of consumer 
protection as an essential component of good governance and 
constitutional democracy. 

This paper examines the constitutional dimensions of consumer 
protection in India and evaluates the extent to which constitutional 
principles contribute to ensuring consumer rights and welfare. 

II. MAIN BODY OF THE RESEARCH PAPER 

A. Meaning and Scope of Consumer Protection 

Consumer protection refers to the legal, administrative, and institutional 
mechanisms designed to safeguard consumers from exploitation and 
ensure fair market practices. It seeks to establish a balance between 
commercial freedom and consumer welfare. 

The concept encompasses several dimensions, including: 

1. Protection against hazardous goods and services. 
2. Prevention of unfair trade practices. 
3. Access to accurate information. 
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4. Consumer education and awareness. 
5. Availability of effective remedies. 
6. Promotion of fair competition. 

The internationally recognized consumer rights articulated by President 
John F. Kennedy in 1962 include the right to safety, the right to be 
informed, the right to choose, and the right to be heard. These principles 
subsequently influenced consumer legislation across the world, 
including India.² 

Consumer protection has evolved beyond traditional market regulation 
and now encompasses public health, environmental safety, digital 
privacy, and financial security. Consequently, constitutional principles 
have acquired greater significance in shaping consumer policy. 

B. Constitutional Foundations of Consumer Protection 

1. The Preamble and Consumer Welfare 

The Preamble to the Constitution of India embodies the ideals of justice, 
liberty, equality, and fraternity. These values provide the philosophical 
basis for consumer protection. 

The objective of social justice requires the state to protect weaker sections 
of society from economic exploitation. Since consumers often occupy a 
vulnerable position in market transactions, consumer protection laws 
contribute to achieving distributive justice and social welfare.³ 

The constitutional commitment to equality also demands fair treatment 
of consumers and protection against discriminatory market practices. 
Thus, the Preamble serves as a guiding framework for interpreting 
consumer welfare legislation. 

The Constitution of India provides the fundamental basis for consumer 
protection through its Preamble and various constitutional principles. 
Although the term "consumer protection" is not expressly mentioned in 
the Constitution, the ideals enshrined in the Preamble serve as the 
foundation for laws and policies aimed at safeguarding consumer 
interests. 

The Preamble declares India to be a sovereign, socialist, secular, 
democratic republic and seeks to secure justice, liberty, equality, and 
fraternity for all citizens. These values directly support consumer 
welfare. The concept of social and economic justice requires the State to 
protect consumers from exploitation, unfair trade practices, adulterated 
goods, and deficient services. Equality ensures that consumers are 
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treated fairly in the marketplace without discrimination or abuse by 
powerful producers and service providers. 

Consumer welfare is closely linked to the constitutional objective of 
improving the quality of life of citizens. The Directive Principles of State 
Policy, particularly Articles 38, 39, 41, 42, and 47, direct the State to 
promote social welfare, protect public health, and ensure equitable 
distribution of resources. These provisions encourage the government to 
enact legislation that safeguards consumers from hazardous products 
and unethical business practices. 

The enactment of consumer protection laws, such as the Consumer 
Protection Act, reflects the constitutional commitment to consumer 
welfare. These laws provide mechanisms for redressal of consumer 
grievances, compensation for losses, and protection against unfair trade 
practices. Furthermore, the right to life under Article 21 has been 
interpreted broadly by courts to include the right to health, safety, and a 
dignified life, which are essential aspects of consumer protection. 

However, the Preamble and constitutional principles form the backbone 
of consumer protection in India. By promoting justice, equality, and 
social welfare, the Constitution ensures that consumer rights are 
recognized and protected, thereby contributing to a fair and efficient 
marketplace. 

2. Article 14: Equality Before Law 

Article 14 guarantees equality before law and equal protection of laws. 
Consumer protection legislation seeks to ensure that consumers receive 
equal treatment and protection irrespective of economic status. 

The Supreme Court has consistently held that Article 14 prohibits 
arbitrary state action. Consumer regulatory mechanisms must therefore 
operate fairly and transparently. Measures aimed at controlling unfair 
trade practices, misleading advertisements, and discriminatory pricing 
are constitutionally supported by the principle of equality.⁴ 

Consumer dispute redressal agencies also embody the constitutional 
commitment to equal access to justice by providing inexpensive and 
accessible remedies. 

Article 14 of the Constitution of India guarantees the fundamental right 
to equality before the law and equal protection of the laws to all persons 
within the territory of India. This provision serves as a crucial 
constitutional foundation for consumer protection by ensuring that 
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consumers are treated fairly and without discrimination in the 
marketplace. 

The principle of “equality before law,” derived from the British legal 
system, implies that no individual or entity is above the law. Similarly, 
the concept of “equal protection of laws,” borrowed from the United 
States Constitution, requires the State to provide equal treatment to 
persons who are similarly situated. In the context of consumer 
protection, these principles ensure that consumers have equal access to 
legal remedies and protection against unfair trade practices, defective 
goods, and deficient services. 

Article 14 empowers the State to enact laws that safeguard consumer 
interests while maintaining fairness and reasonableness. Legislation such 
as the Consumer Protection Act, 2019 reflects the constitutional 
commitment to equality by providing consumers with accessible and 
effective mechanisms for dispute resolution. Consumer commissions 
established under the Act offer remedies to consumers irrespective of 
their social, economic, or educational background. 

Furthermore, Article 14 prohibits arbitrary actions by businesses, service 
providers, and public authorities that may adversely affect consumers. It 
promotes transparency, accountability, and fairness in commercial 
transactions. Courts have repeatedly emphasized that any classification 
made by law must be reasonable and based on intelligible differentia, 
ensuring that consumer protection measures benefit all consumers 
equitably. 

Thus, Article 14 plays a vital role in strengthening consumer rights and 
fostering confidence in the market system. By guaranteeing equal 
treatment and legal protection, it ensures that consumers are not 
subjected to discrimination or exploitation, thereby contributing to the 
realization of social and economic justice envisioned by the Constitution 
of India. 

3. Article 19(1)(a): Right to Information 

The right to information has been recognized as an integral component 
of freedom of speech and expression guaranteed under Article 19(1)(a). 
Consumers cannot make informed decisions without access to accurate 
information regarding products and services. 

Mandatory disclosure requirements concerning ingredients, 
manufacturing details, safety standards, expiry dates, pricing, and 
product specifications are essential for consumer autonomy. Misleading 
advertisements and deceptive marketing practices undermine the 
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constitutional value of informed choice.⁵ 

The Supreme Court has repeatedly emphasized the importance of 
information in a democratic society. Consumer awareness and 
transparency in commercial transactions are therefore constitutionally 
protected interests. 

4. Article 21: Right to Life and Personal Liberty 

Article 21 has emerged as one of the most significant constitutional 
provisions supporting consumer protection. 

The Supreme Court has interpreted the right to life broadly to include: 

• Right to health. 
• Right to a clean environment. 
• Right to safe drinking water. 
• Right to human dignity. 
• Right to livelihood. 

Unsafe products, contaminated food, defective medicines, and deficient 
healthcare services directly threaten these rights. Consequently, 
consumer protection has become closely linked with constitutional 
guarantees under Article 21.⁶ 

The Court's expansive interpretation has enabled the judiciary to address 
consumer welfare concerns even in situations where statutory remedies 
may be inadequate. 

The Right to Life and Personal Liberty, guaranteed under Article 21 of 
the Constitution of India, forms a significant constitutional foundation 
for consumer protection. Article 21 states that no person shall be 
deprived of his life or personal liberty except according to the procedure 
established by law. Over the years, the judiciary has interpreted this 
provision broadly, extending its scope beyond mere physical existence to 
include the right to live with dignity, health, safety, and a clean 
environment. These expanded interpretations have strengthened the 
protection available to consumers. 

Consumer protection is closely linked to the right to life because 
consumers are entitled to safe goods and services. Defective products, 
adulterated food, unsafe medicines, and hazardous services can 
endanger life and health. The Supreme Court has repeatedly emphasized 
that the right to life includes the right to health and safety. Consequently, 
manufacturers, traders, and service providers have a legal and moral 
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obligation to ensure that their products and services do not pose risks to 
consumers. 

The Consumer Protection Act, 2019 complements Article 21 by providing 
mechanisms for consumers to seek redress against unfair trade practices, 
defective goods, and deficient services. It recognizes several consumer 
rights, including the right to safety, which directly reflects the 
constitutional guarantee of life and personal liberty. Regulatory 
authorities and consumer commissions play an important role in 
enforcing these rights and ensuring accountability. 

Furthermore, Article 21 has been invoked in cases involving 
environmental pollution, contaminated food, and unsafe public services, 
all of which affect consumer welfare. Judicial activism has expanded 
consumer rights by holding both public authorities and private entities 
responsible for protecting public health and safety. 

In conclusion, the Right to Life and Personal Liberty under Article 21 
serves as a vital constitutional basis for consumer protection in India. By 
safeguarding health, safety, and human dignity, it ensures that 
consumers are protected from harmful products and services and can 
lead secure and dignified lives. 

5. Articles 32 and 226: Constitutional Remedies 

The availability of remedies is essential for the effective realization of 
rights. Articles 32 and 226 empower the Supreme Court and High Courts 
respectively to enforce constitutional rights. The Public Interest 
Litigation (PIL) has emerged as an important tool for addressing 
consumer-related concerns involving public health, environmental 
protection, food safety, and public utilities. Through PILs, courts have 
intervened to protect consumers from large-scale violations affecting 
public welfare.⁷ 

The constitutional remedy framework strengthens consumer protection 
by ensuring judicial oversight over governmental and corporate actions. 

C. Directive Principles of State Policy and Consumer Protection 

Although non-justiciable, the Directive Principles of State Policy provide 
important guidance for state action. 

Article 38 

Article 38 requires the state to promote social welfare and reduce 
inequalities. Consumer protection legislation serves this objective by 
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protecting vulnerable individuals from exploitation in commercial 
transactions.⁸ 

Article 38 is an important provision under the Directive Principles of 
State Policy (DPSPs) in the Constitution of India. It directs the State to 
promote the welfare of the people by securing and protecting a social 
order based on justice. Although the Directive Principles are not legally 
enforceable in courts, they are fundamental in the governance of the 
country and guide the government in making laws and policies. Article 
38 aims to establish social, economic, and political justice while reducing 
inequalities among individuals and different sections of society. 

Article 38(1) states that the State shall strive to promote the welfare of the 
people by securing a social order in which justice informs all the 
institutions of national life. This means that the government should 
create policies that ensure equal opportunities, fairness, and the well-
being of every citizen. Article 38(2), which was added by the 44th 
Constitutional Amendment, requires the State to minimize inequalities 
in income, status, facilities, and opportunities among individuals and 
groups living in different regions or engaged in different occupations. 

The objectives of Article 38 are closely linked with consumer protection. 
Consumers are an important part of the economy, and protecting their 
rights is essential for achieving social and economic justice. Consumer 
protection ensures that buyers are safeguarded against unfair trade 
practices, defective goods, misleading advertisements, and exploitation 
by sellers. By maintaining fair markets and protecting consumer 
interests, the State fulfills its constitutional responsibility under Article 
38. 

The Consumer Protection Act, 2019 is a significant law that protects 
consumer rights in India. It provides consumers with rights such as the 
right to safety, the right to be informed, the right to choose, the right to 
seek redressal, and the right to consumer education. The Act also 
established the Central Consumer Protection Authority (CCPA) to 
prevent unfair trade practices and misleading advertisements. 
Consumer Commissions at the District, State, and National levels 
provide effective mechanisms for resolving consumer disputes. 

According to Article 38 reflects the vision of a welfare state that is 
committed to justice, equality, and public welfare. Consumer protection 
supports this vision by ensuring fairness, transparency, and 
accountability in the marketplace. Through effective laws and policies, 
the State protects consumers and promotes a balanced economic system. 
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Thus, Article 38 and consumer protection together contribute to inclusive 
development and the overall welfare of society. 

Article 39 

Article 39 is an important Directive Principle of State Policy (DPSP) 
contained in the Constitution of India. It lays down certain principles that 
the State should follow while making laws and policies to ensure social 
and economic justice. Although the Directive Principles are not 
enforceable by courts, they serve as essential guidelines for governance. 
The main objective of Article 39 is to create a society where resources are 
distributed fairly and every citizen has equal opportunities for a 
dignified life. 

Article 39 directs the State to ensure that men and women equally have 
the right to an adequate means of livelihood. It also requires that the 
ownership and control of the material resources of the community are 
distributed in a way that serves the common good. The Article further 
states that the economic system should not result in the concentration of 
wealth and means of production in the hands of a few individuals. It also 
emphasizes equal pay for equal work for both men and women, 
protection of the health and strength of workers, and safeguarding 
children against exploitation and abandonment. 

The principles of Article 39 are closely related to consumer protection. A 
fair and balanced economic system benefits both producers and 
consumers. When wealth and resources are distributed fairly and 
businesses operate responsibly, consumers receive better quality goods 
and services at reasonable prices. Consumer protection helps prevent 
unfair trade practices, misleading advertisements, adulteration, 
hoarding, black marketing, and the sale of defective products. These 
measures ensure that consumers are treated fairly in the marketplace. 

The Consumer Protection Act, 2019 plays a significant role in 
implementing the objectives of Article 39. The Act provides consumers 
with important rights, including the right to safety, the right to be 
informed, the right to choose, the right to seek redressal, and the right to 
consumer education. It also established the Central Consumer Protection 
Authority (CCPA) to protect consumers from unfair trade practices and 
false advertisements. Consumer Commissions at the District, State, and 
National levels provide an effective system for resolving consumer 
complaints quickly and fairly. 

In today's digital economy, consumer protection has become even more 
important due to the rapid growth of online shopping and e-commerce. 
The government has introduced various rules and regulations to protect 
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online consumers from fraud, fake products, and misleading 
information. These initiatives promote transparency and accountability 
in the market, ensuring that businesses follow ethical practices. Article 
39 reflects the commitment of the Constitution to establish economic 
justice and protect the interests of all sections of society. Consumer 
protection supports these constitutional goals by ensuring fairness, 
transparency, and accountability in trade and commerce. Together, 
Article 39 and consumer protection contribute to the development of a 
just, equitable, and consumer-friendly economy. 

Article 41 

Article 41 is an important Directive Principle of State Policy (DPSP) 
contained in the Constitution of India. It directs the State to make 
effective provisions for securing the right to work, the right to education, 
and the right to public assistance in cases of unemployment, old age, 
sickness, disability, and other situations of need, within the limits of its 
economic capacity and development. Although the Directive Principles 
are not enforceable by courts, they provide valuable guidance to the 
government in making laws and policies that promote social welfare and 
justice. 

The primary objective of Article 41 is to establish a welfare state where 
every citizen has access to basic opportunities and support during 
difficult circumstances. It recognizes that the government has a 
responsibility to create employment opportunities, improve educational 
facilities, and provide assistance to vulnerable sections of society. 
Various government schemes related to employment, social security, 
pensions, healthcare, and education have been introduced to fulfill the 
objectives of this Article. 

Article 41 is closely connected with consumer protection because an 
educated and economically secure citizen is better able to exercise 
consumer rights and make informed decisions. Education helps 
consumers understand product information, compare prices, identify 
misleading advertisements, and avoid fraudulent practices. Similarly, 
employment and financial security improve the purchasing power of 
consumers and enable them to access quality goods and services. 

The Consumer Protection Act, 2019 strengthens the objectives of Article 
41 by safeguarding the interests of consumers. The Act provides several 
important rights, including the right to safety, the right to be informed, 
the right to choose, the right to seek redressal, and the right to consumer 
education. Consumer education is particularly significant because it 
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creates awareness about consumer rights and responsibilities, helping 
people protect themselves from unfair trade practices and exploitation. 

The Act also established the Central Consumer Protection Authority 
(CCPA) to regulate unfair trade practices, misleading advertisements, 
and the sale of unsafe or defective goods and services. Consumer 
Commissions at the District, State, and National levels provide simple 
and effective mechanisms for resolving consumer disputes. These 
institutions ensure that consumers receive compensation and justice 
whenever their rights are violated. 

With the rapid growth of digital transactions and online shopping, 
consumer awareness has become more important than ever. The 
government has introduced various measures to protect online 
consumers from fraud, fake products, and unfair business practices. 
Consumer education programs and awareness campaigns further 
strengthen the ability of individuals to make informed choices in the 
marketplace. Article 41 reflects the constitutional commitment to social 
welfare, education, employment, and public assistance. Consumer 
protection complements these objectives by promoting awareness, 
safeguarding consumer rights, and ensuring fair trade practices. 
Together, Article 41 and consumer protection contribute to building an 
informed, secure, and equitable society where the welfare of every 
citizen remains a priority. 

Article 47 

Article 47 imposes a duty upon the state to improve public health and 
nutrition. Food safety regulations, pharmaceutical controls, and public 
health measures derive substantial support from this constitutional 
mandate.⁹ 

Article 47 is an important Directive Principle of State Policy (DPSP) 
contained in the Constitution of India. It places a duty on the State to 
raise the level of nutrition, improve the standard of living, and enhance 
public health. It also directs the State to make efforts to prohibit the 
consumption of intoxicating drinks and drugs that are harmful to health, 
except for medicinal purposes. Although the Directive Principles are not 
enforceable by courts, they serve as important guidelines for the 
government while framing laws and public policies for the welfare of the 
people. 

The main objective of Article 47 is to ensure that every citizen enjoys a 
healthy and dignified life. Good nutrition, safe food, clean drinking 
water, proper healthcare, and a healthy environment are essential for 
improving the quality of life. The government implements various health 
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and nutrition programmes, food safety regulations, and public 
awareness campaigns to achieve these goals. These measures help reduce 
malnutrition, prevent diseases, and promote the overall well-being of 
society. 

Article 47 has a strong connection with consumer protection because 
consumers have the right to receive safe and quality goods and services, 
especially food, medicines, and healthcare products. The sale of 
adulterated food, expired medicines, contaminated products, and unsafe 
consumer goods can seriously affect public health. Therefore, protecting 
consumers from such harmful products directly supports the objectives 
of Article 47. 

The Consumer Protection Act, 2019 plays an important role in 
safeguarding consumer interests. It provides consumers with rights such 
as the right to safety, the right to be informed, the right to choose, the 
right to seek redressal, and the right to consumer education. The Act 
enables consumers to file complaints against manufacturers, sellers, and 
service providers who supply defective products or engage in unfair 
trade practices. It also established the Central Consumer Protection 
Authority (CCPA) to prevent misleading advertisements, unsafe 
products, and unfair business practices. 

In addition to consumer protection laws, the Food Safety and Standards 
Authority of India (FSSAI) regulates food quality and ensures that food 
products meet prescribed safety standards. Strict regulations relating to 
food labeling, packaging, hygiene, and quality help consumers make 
informed choices and reduce health risks. Awareness campaigns 
encourage consumers to check expiry dates, quality certifications, and 
product labels before making purchases. Article 47 reflects the 
constitutional commitment to improving public health, nutrition, and the 
standard of living of the people. Consumer protection supports these 
objectives by ensuring the availability of safe, hygienic, and quality 
products in the market. Through effective laws, regulatory authorities, 
and consumer awareness, the State protects public health and promotes 
responsible business practices. Together, Article 47 and consumer 
protection contribute to a healthier, safer, and more equitable society. 

D. Fundamental Duties and Consumer Responsibility 

Article 51A outlines Fundamental Duties of citizens. Certain duties 
possess direct relevance to consumer protection. 

Citizens are expected to: 



 

 
 
International Journal of Human Rights Law Review                                           ISSN No. 2583-7095 

 

Vol. 5 Iss. 4 [2026]                                                                                                                 787 | P a g e                    

• Develop scientific temper. 
• Protect the natural environment. 
• Promote excellence. 
• Safeguard public resources. 

Responsible consumption, environmental consciousness, and consumer 
awareness contribute to sustainable development and effective market 
regulation.Consumer protection is therefore not merely a state 
responsibility but also a shared societal obligation.Article 51A of the 
Constitution of India lays down the Fundamental Duties of every citizen. 
These duties were added to the Constitution by the 42nd Constitutional 
Amendment Act, 1976, with the objective of promoting responsible 
citizenship and encouraging individuals to contribute towards the 
development and welfare of the nation. Although Fundamental Duties 
are not directly enforceable by courts, they serve as moral and civic 
obligations that guide the behavior of citizens. Several of these duties are 
closely related to consumer protection because they encourage ethical 
conduct, environmental responsibility, scientific thinking, and respect 
for public welfare. 

One of the important duties under Article 51A is to abide by the 
Constitution and respect its ideals and institutions. Responsible 
consumers and business organizations should follow laws relating to 
consumer rights, product safety, fair trade practices, and environmental 
protection. Respect for the rule of law creates a fair and trustworthy 
marketplace. 

Article 51A also requires citizens to protect and improve the natural 
environment, including forests, lakes, rivers, and wildlife, and to have 
compassion for living creatures. This duty is highly relevant to consumer 
protection because consumers today increasingly prefer environmentally 
friendly products and sustainable business practices. Responsible 
consumption reduces pollution, conserves natural resources, and 
promotes long-term environmental sustainability. Consumers can 
contribute by avoiding waste, recycling materials, and supporting eco-
friendly products. 

Another significant duty is to develop scientific temper, humanism, and 
the spirit of inquiry and reform. This encourages consumers to make 
informed decisions based on facts rather than misleading advertisements 
or false claims. Before purchasing goods or services, consumers should 
compare prices, read product labels, verify quality certifications, and 
understand product features. Scientific thinking helps consumers avoid 
fraud and promotes informed purchasing decisions. 
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Article 51A further directs citizens to safeguard public property and to 
abjure violence. Although this duty is not directly related to consumer 
protection, it promotes responsible use of public resources and 
discourages activities that may harm society. Honest behavior by both 
consumers and businesses contributes to a healthy economic 
environment based on trust and accountability. 

The duty to strive towards excellence in all spheres of individual and 
collective activity also supports consumer protection. Manufacturers, 
traders, service providers, and consumers should aim for high standards 
of quality, efficiency, honesty, and professionalism. Ethical business 
practices improve consumer confidence and strengthen the overall 
economy. 

The Consumer Protection Act, 2019 complements these Fundamental 
Duties by protecting consumers against unfair trade practices, defective 
goods, misleading advertisements, and deficient services. It provides 
consumers with important rights such as the right to safety, the right to 
be informed, the right to choose, the right to seek redressal, and the right 
to consumer education. The Act also established the Central Consumer 
Protection Authority (CCPA) to promote consumer welfare and ensure 
fair market practices. 

Consumer protection is not only the responsibility of the government but 
also of every citizen. Consumers should remain aware of their rights and 
responsibilities, demand quality products, preserve bills and receipts, 
report unfair practices, and avoid supporting illegal or unethical 
businesses. Responsible consumers encourage businesses to maintain 
higher standards of quality and transparency. Article 51A emphasizes 
that every citizen has a role in promoting national welfare through 
responsible conduct. Many Fundamental Duties directly support 
consumer protection by encouraging environmental conservation, 
scientific thinking, respect for the law, and ethical behavior. When 
citizens perform these duties sincerely, they help create a fair, safe, 
transparent, and consumer-friendly society that benefits both 
individuals and the nation as a whole. 

E. Legislative Framework for Consumer Protection 

Consumer Protection Act, 1986 

The Consumer Protection Act, 1986 represented a landmark 
development in Indian consumer law. 

The Act recognized important consumer rights and established: 
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• District Consumer Forums. 
• State Consumer Commissions. 
• National Consumer Disputes Redressal Commission. 

The primary objective was to provide simple, speedy, and inexpensive 
justice to consumers.¹⁰ 

The legislation significantly transformed the legal landscape by 
empowering ordinary citizens to seek compensation for defective goods 
and deficient services.The Consumer Protection Act, 1986 was a 
landmark legislation enacted by the Government of India to protect the 
interests and rights of consumers. Before the introduction of this Act, 
consumers often faced problems such as defective goods, poor-quality 
services, unfair trade practices, and misleading advertisements, with 
limited legal remedies available. The Act came into force on 24 December 
1986 with the objective of providing simple, speedy, and inexpensive 
redressal of consumer grievances. It established a comprehensive legal 
framework that empowered consumers and promoted fairness in the 
marketplace. 

The primary objective of the Consumer Protection Act, 1986 was to 
safeguard consumers against exploitation and ensure that they received 
quality goods and services. The Act recognized several important 
consumer rights, including the right to safety, the right to be informed, 
the right to choose, the right to be heard, the right to seek redressal, and 
the right to consumer education. These rights enabled consumers to 
make informed decisions and seek compensation when their rights were 
violated. 

One of the most significant features of the Act was the establishment of 
a three-tier consumer dispute redressal mechanism. At the District level, 
District Consumer Disputes Redressal Forums were created to hear 
complaints involving claims within their prescribed financial 
jurisdiction. At the State level, State Consumer Disputes Redressal 
Commissions were established to hear appeals from the District Forums 
and cases falling within higher monetary limits. At the National level, 
the National Consumer Disputes Redressal Commission (NCDRC) was 
set up to hear appeals from the State Commissions and cases involving 
larger claims. This three-tier system made justice more accessible, 
affordable, and efficient for consumers. 

The Act covered complaints relating to defective goods, deficiency in 
services, unfair trade practices, restrictive trade practices, overcharging, 
and hazardous products. Consumers could file complaints individually, 
jointly, through recognized consumer associations, or even by the 
government in the public interest. The procedures were designed to be 
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simple, allowing consumers to approach the forums without complex 
legal formalities. 

The Consumer Protection Act, 1986 also encouraged the growth of 
consumer awareness in India. Consumer organizations, educational 
institutions, and government agencies conducted awareness 
programmes to educate people about their rights and responsibilities. 
Campaigns such as "Jago Grahak Jago" played an important role in 
informing consumers about fair trade practices and available legal 
remedies. 

Although the Act was highly successful in protecting consumer interests, 
changes in technology, globalization, and the rapid growth of e-
commerce created new challenges. Online shopping, digital transactions, 
misleading online advertisements, and electronic services required 
stronger legal provisions. To address these emerging issues, the 
Consumer Protection Act, 2019 replaced the Consumer Protection Act, 
1986 with updated provisions, including the establishment of the Central 
Consumer Protection Authority (CCPA), product liability, mediation, 
and regulation of e-commerce. 

The Consumer Protection Act, 1986 laid the foundation for consumer 
rights and justice in India. It transformed consumers from passive buyers 
into informed and empowered participants in the marketplace. By 
providing legal protection, promoting consumer awareness, and 
establishing effective dispute resolution mechanisms, the Act 
significantly improved the relationship between consumers and 
businesses. Even though it has now been replaced by the Consumer 
Protection Act, 2019, the 1986 Act remains a milestone in the 
development of consumer protection laws in India. 

Consumer Protection Act, 2019 

The Consumer Protection Act, 2019 is the principal legislation governing 
consumer rights and protection in India. It replaced the Consumer 
Protection Act, 1986 to address the changing needs of consumers in the 
modern economy. With the rapid growth of e-commerce, online 
shopping, digital payments, and new forms of trade, the government 
introduced this Act to provide stronger protection to consumers. The Act 
aims to safeguard consumer interests, promote fair trade practices, and 
provide a simple, speedy, and effective system for resolving consumer 
disputes. 

One of the major objectives of the Consumer Protection Act, 2019 is to 
protect consumers from unfair trade practices, defective goods, deficient 
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services, misleading advertisements, and unsafe products. The Act 
recognizes several important consumer rights, including the right to 
safety, the right to be informed, the right to choose, the right to be heard, 
the right to seek redressal, and the right to consumer education. These 
rights enable consumers to make informed decisions and seek 
compensation when their rights are violated. 

A significant feature of the Act is the establishment of the Central 
Consumer Protection Authority (CCPA). The CCPA has the power to 
investigate violations of consumer rights, order the recall of unsafe 
goods, stop unfair trade practices, impose penalties for misleading 
advertisements, and take action against manufacturers, sellers, and 
endorsers who violate consumer protection laws. This has strengthened 
the enforcement of consumer rights across the country. 

The Act also provides a three-tier consumer dispute redressal 
mechanism consisting of the District Consumer Commissions, State 
Consumer Commissions, and the National Consumer Disputes 
Redressal Commission (NCDRC). Consumers can file complaints 
electronically, making the process more convenient and accessible. The 
Act also introduces mediation as an alternative method of dispute 
resolution, helping parties settle disputes quickly and amicably without 
lengthy litigation. 

Another important feature of the Consumer Protection Act, 2019 is the 
inclusion of product liability provisions. Manufacturers, service 
providers, and sellers can be held responsible for harm caused by 
defective products or deficient services. The Act also contains special 
provisions regulating e-commerce platforms, ensuring greater 
transparency and accountability in online transactions. 

In conclusion, the Consumer Protection Act, 2019 has modernized India's 
consumer protection framework by addressing emerging challenges in 
both traditional and digital markets. Through stronger enforcement, 
improved dispute resolution, product liability, and consumer awareness, 
the Act ensures better protection of consumer rights. It plays a vital role 
in creating a fair, transparent, and consumer-friendly marketplace while 
promoting confidence in the country's economic system. 

Major innovations include: 

(a) Central Consumer Protection Authority (CCPA) 

The CCPA was established to investigate unfair trade practices and 
misleading advertisements. 
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(b) Product Liability 

Manufacturers, sellers, and service providers can now be held liable for 
harm caused by defective products. 

(c) E-Commerce Regulation 

The Act specifically addresses online transactions and digital 
marketplaces 

(d) Mediation Mechanism 

Alternative dispute resolution mechanisms have been incorporated to 
facilitate speedy settlements. 

These reforms reflect the constitutional commitment to consumer 
welfare in a modern economy.¹¹ 

F. Judicial Contribution to Consumer Protection 

Consumer Education and Research Centre v. Union of India 

The Supreme Court held that the right to health and medical care forms 
an essential part of Article 21. This judgment strengthened constitutional 
protection relating to occupational safety and consumer welfare.¹² 

Lucknow Development Authority v. M.K. Gupta 

The Court emphasized that consumer legislation must receive liberal 
interpretation to achieve its welfare objectives. Public authorities 
providing services were brought within the ambit of accountability.¹³ 

Indian Medical Association v. V.P. Shantha 

The Supreme Court held that medical services fall within the scope of 
consumer protection law under specified circumstances. The judgment 
significantly expanded consumer rights in the healthcare sector.¹⁴ 

M.C. Mehta Cases 

The environmental jurisprudence developed through these cases 
strengthened consumer rights by emphasizing public health, safety, and 
environmental protection.¹⁵ 

G. Consumer Protection in the Digital Age 
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Digital commerce has transformed consumer markets. 

Consumers increasingly engage in: 

• Online shopping. 
• Digital payments. 
• Mobile banking. 
• Electronic contracts. 
• Platform-based services. 

While technology offers convenience, it also creates risks such as: 

• Cyber fraud. 
• Data breaches. 
• Fake reviews. 
• Counterfeit products. 
• Misleading online advertisements. 

The Consumer Protection (E-Commerce) Rules, 2020 seek to address 
these concerns by imposing obligations upon online marketplaces and 
sellers. 

Digital consumer protection increasingly intersects with privacy rights 
recognized by the Supreme Court as part of Article 21 in Justice K.S. 
Puttaswamy v. Union of India.¹⁶ 

III. ARGUMENTS 

The constitutionalization of consumer protection offers multiple 
advantages. 

First, constitutional values provide legitimacy to consumer welfare 
measures. Consumer protection is no longer viewed solely as economic 
regulation but as an instrument for achieving social justice. 

Second, judicial interpretation has enabled courts to expand consumer 
rights beyond statutory limitations. Constitutional principles facilitate 
dynamic responses to emerging challenges. 

Third, the integration of consumer protection with fundamental rights 
strengthens accountability among businesses, regulators, and public 
authorities. 

Fourth, constitutional protections contribute to inclusive development 
by safeguarding vulnerable groups from exploitation. 
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However, several challenges remain: 

1. Lack of consumer awareness. 
2. Delays in adjudication. 
3. Weak enforcement mechanisms. 
4. Growing complexity of digital markets. 
5. Cross-border e-commerce disputes. 
6. Regulatory capacity constraints. 

Addressing these challenges requires coordinated action by legislative, 
executive, judicial, and regulatory institutions. 

IV. CONCLUSION 

Consumer protection in India is firmly rooted in constitutional 
philosophy. Although the Constitution does not explicitly enumerate 
consumer rights, its provisions relating to equality, liberty, dignity, 
health, information, and social justice collectively establish a robust 
framework for consumer welfare. 

The judiciary has played a transformative role in expanding 
constitutional protections to encompass consumer interests. Legislative 
developments, particularly the Consumer Protection Act, 2019, further 
demonstrate the state's commitment to ensuring fair and transparent 
markets. 

In the digital era, consumer protection must continue to evolve in 
response to technological innovations and globalized commerce. 
Constitutional values remain indispensable in guiding this evolution and 
ensuring that economic development serves the broader objective of 
human welfare. 

V. SUGGESTIONS 

1. Consumer education should be integrated into school and 
university curricula. 

2. Consumer commissions should be strengthened through 
technological modernization and adequate staffing. 

3. Digital literacy programs should be expanded to protect online 
consumers. 

4. Stronger penalties should be imposed for misleading 
advertisements and deceptive practices. 

5. Regulatory coordination among consumer authorities, 
competition regulators, and sectoral agencies should be enhanced. 
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6. Product safety standards should be periodically revised to reflect 
technological developments. 

7. Data protection laws should be effectively implemented to 
safeguard digital consumers. 

8. Alternative dispute resolution mechanisms should be promoted 
to reduce litigation costs. 

9. Consumer organizations should receive greater institutional 
support. 

10. Awareness regarding constitutional dimensions of consumer 
rights should be widely disseminated. 
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